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Tech Comm: Who we are in 2007

By John Strange

More than 25 new and returning students gathered Aug.
20 to begin a brand new academic year in NC Stateds
Technical Communication program and help form the
student community in technical communication for 2007.

The one-hour
orientation session,
the yrst event of the
fall semester 2007,
was an opportunity
to get familiar with
Tompkins Hall, meet
faculty members
teaching upcoming
classes, and celebrate
a landmark year for
the NC State student
community for the
Society for Technical
Communication.

The STC named
the community a
AiCommunity of Distinctiono for 2007. iWe are the
No. 1 chapter in the world this year,0 said Sarah Egan
Warren, faculty adviser for the STC @ NC State.
fiThis is the Super Bowl, the Stanley Cup, the Emmy,
the Grammy, the Tony of the STC.0

She said it was only the hard work of the
previous STC ofycers, several of whom
have graduated from the program, that
brought the community the honors.

The 25-plus new and returning students
attending the meeting represented a
larger community of about 40 students
working in various levels of graduate
education.

According to Dr. Stan Dicks, director of the masterds
program in technical communication, 12 or 13 brand
new students are entering the program this fall. Twelve
or 13 graduated from the program in the spring.

Michelle Tackabery, membership manager for the STC @ NC State
(right), goes over materials with students Mark Hendricks and
Tiana Robinson during a student orientation Aug. 20. (Photo by
John Strange)

The programés students
tend to be young, too,
says Dr. Dicks: iWhen
you are as old as | am,
everybody looks like

a teenager, but the

vast majority of MS
students are in their
20s and 30s.0

About half of them
are seeking to
move into technical
communication as a

Continued, page 4

Who are Tech Comm
students? According

to Dr. Dicks, they are
almost 50-50 male

and female. This is a
change from the recent
past, where there were
fisigniycantly more
females than males,0 Dr.
Dicks says.

Most T about two thirds
T of the students are
returning to school

after having been in the
workplace. The rest are
here almost straight from
their bachelor studies.
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The Presidentis Pen

A word of welcome

By John Martin

I6m excited to be co-leading,

along with Andrew Armstrong, the
student community of the Society
of Technical Communication at NC
State this academic year.

Ités a great feeling to know that
when | graduate in December,

our organization will be in good,
experienced hands with Andrew at
the helm. The co-leadership model
is one we hope will continue in our
organizationds future.

Andrew and | are working with a
slate of committed, enthusiastic
ofycers, and after our organizational
meeting over the summer, webre
breaking out of the gate with events
to help you establish program-

long friendships early in the

program, and as our mission states,
to connect you to the future of
Technical Communication.

One of our operating strategies
this year is to partner in everything
we dod with professors, with the
local STC-Carolina professional
community, with local community
organizations and most of all with
you, both as students and members
of STC, in the MS in Technical
Communication and the PhD in
Communication, Rhetoric, and
Digital Media programs.

Last year, the STC named our
organization an internationally
award-winning Community of
Distinction. Please join us in STC
this year, as a partnership of people,
to continue our journey as an
achieving community. E

A grand experiment

By Andrew Amstrong

This academic year, our STC
student community is trying
something new with its leadership.
Instead of the usual president and
vice president, we have a president
and co-president.

Why? In previous years, the vice
president was mostly in charge of
maintaining the STC @ NC State
Web site. So this time around, we
decided our vice-president could be
our webmaster.

We also decided we needed an
ofycer who could work along side
the president and eventually take
over those duties. Thus, the idea for
a co-president was born.

I am excited to be the co-president
this year. This is a chance to be
directly involved with all the
community activities planned for
this year, and to learn from current
President John Martin.

John will graduate in December,

and 1011 fitake the reinso as the spring
semester begins. As co-president, 16l
gain experience working with the
other ofycers and the entire student
community. 16m sure this experience
will be invaluable as | assume the
role of our communityts president.

| encourage anyone who wants

to be more involved with STC to
consider becoming co-president next
semester. Its a unique opportunity;
one that 16m looking forward to. E
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Evolution of the Web: More work for you

By Christin Phelps

The Web has evolved. Not long ago, computer users
were forced to trudge through endless amounts of
search engine spam to ynd the information they really
wanted. But today, search engines are smarter, better
able to locate and return more accurate Web sites. In
essence, search engines have slowly begun to think and
act like human beings.

This advancement in technology
probably seems wonderful to most;
the growing number of users who go
online yrst when seeking information
on any topic proves that. However,
to the Web designer or technical
communicator, this means more
work.

Christin Phelps

No longer can a writer, developer, or designer assume
a human audience will access and understand their
content. They must now acknowledge and react to an
artiycial audience as well.

Tim Berners-Lee, the inventor of the Web as we

know it today, says the next evolution of the Web
(now dubbed Web 3.0, or sometimes referred to as the
Semantic Web) will feature computers that are capable
of reading and understanding the Web in the same

way human beings do. In other words, computers will
comprehend the text on the page, why certain sites link
to other sites, and more. (See Weaving The Web: The
Original Design and Ultimate Destiny of the World
Wide Web, Berners-Lee & Fischetti, 2000.)

Many technophiles predict that Web 3.0 is not too far
off, but until computers begin fireadingo text on a web
page in the same way as a human being, technical
communicators must adapt. In essence, writers for the
web and website designers in general must alter the
way in which they write, design, and lay out content
on a page in order to compensate for the lack of
understanding on the part of the machine.

So why bother? Billions of websites exist today, which
equates to likely thousands on a single topic that a

search engine is capable of locating and determine
relevant to a search query. If a designer or writer
expects any trafyc to come to their site through a
search engine, then ités almost obligatory that they
enact some form of search engine optimization on their
website.

Search Engine Optimization describes a series of
techniques that can be used to improve the search
ranking of a particular web page and a particular web
site. The way in which the brainpower of a search
engine locates and ranks websites changes on a semi-
regular basis, forcing webmasters to be aware at all
times of what the search engine industry is doing & or
hire someone to keep track of it for them.

However, several techniques have remained somewhat
consistently and legitimately acceptable and fruitful in
improving search rankings.

The most important of these using unique content, on
unique pages, using optimized text written speciycally
for the web. Unique content means that the content

on a web page has not been repeated anywhere else

on the web. Otherwise, search engines believe the

web page contains duplicate content (i.e. why show
someone your page when another page has the exact
same content on it?). Webmasters can guarantee unique
pages by ensuring that all standard meta tags (keyword
and description) and title tags are different on every
page of their website, even if itds adding a épart 20 to
the title tag.

Optimized text refers to content that has been
optimized and tailored for the web so as to make

it easier for search engines to understand. The
methodology in doing so can be long and complex,
but essentially it refers to using exact, simple language
with limited metaphors, colloguialisms, idioms, and
slang,

Until Web 3.0 becomes a reality, webmasters, web
developers, and writers for the web must be cognizant
of the addition of an artiycial intelligence to their
audience, utilizing and adapting their HTML code and
writing to make their pages easily comprehensible to
search engines. E







